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Average Weekly Reach

Radio reaches an impressive 93% of all Americans age 12 or older every week. Listeners continue to turn to Radio for news,

information and entertainment — despite an ever-increasing selection of media options.

Average Weekly Reach: Persons

Persons 12+ 93.1%
Persons 12-17 92.0%
Persons 18+ 93.3%
Persons 18-34 93.6%
Persons 25-54 95.3%
Persons 35-64 952%
Persons 65+ 87.1%

Source: RADAR °© 110, September 2011 © Copyright Arbitron (Monday-Sunday 24-Hour

Weekly Cume Estimates)

Total U.S. 12+ Listening Audience

Persons 12 and older

241,693,000

Source: RADAR ® 110, September 2011 © Copyright Arbitron (Monday-Sunday 24-Hour

Weekly Cume Estimates)

Radio’s Weekly Reach

Read: Radio reaches 93.2% of men 12 and older each week.

Men 12+ 93.2%
Men 12-17  90.1%
Men 18+ 93.5%
Men 18-34  92.7%
Men 25-54 95.2%
Men 35-64 95.4%
Men 65+ 88.7%
Women 12+ 93.1%
Women 12-17 94.0%
Women 18+ 93.0%
Women 18-34 94.5%
Women 25-54 95.5%
Women 35-64 95.0%
Women 65+ 85.9%

Source: RADAR © 110, September 2011 © Copyright Arbitron (Monday-Sunday 24-Hour

Weekly Cume Estimates)
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Radio’s Weekly Reach by Daypart

Americans of all ages find reasons to listen to Radio at all hours of the day and night, every day of the week. Savvy advertisers
will use all Radio’s dayparts to insure maximum exposure to the U.S. consumer base.

Radio’s Weekly Reach by Daypart

Read: Each week from 6 to 10 a.m., Radio reaches 75.7% of persons 12 and older.

Age 6-10A 10A-3P 3-7P  7P-Mid Mid-6A
Persons 12+ 75.7% 82.9% 82.0% 59.8% 26.1%
Persons 12-17 69.0% 71.9% 79.4% 63.5% 19.1%
Persons 18+ 76.4% 84.0% 82.3% 59.4% 26.8%
Persons 18-34 73.5% 82.9% 83.7% 66.7% 28.5%
Persons 25-54 80.7% 85.7% 86.6% 64.2% 29.0%
Persons 35-64 81.1% 86.2% 85.9% 61.2% 28.9%
Persons 65+ 67.5% 79.6% 69.1% 42.1% 17.9%
Men 12-17 65.0% 67.8% 76.1% 59.5% 17.1%
Men 18+ 77.0% 83.8% 82.6% 60.7% 31.0%
Men 18-34 72.1% 81.0% 82.0% 65.6% 32.0%
Men 25-54  80.7% 85.0% 86.3% 64.8% 34.0%
Men 35-64 81.8% 86.1% 86.4% 62.4% 33.7%
Men 65+ 70.7% 814% 71.4% 44.9% 19.7%
Women 12-17 73.1% 76.2% 82.9% 67.7% 21.2%
Women 18+ 75.8% 84.2% 81.9% 58.2% 22.9%
Women 18-34 75.1% 85.0% 85.5% 67.8% 24.8%
Women 25-54 80.8% 86.4% 86.8% 63.5% 23.9%
Women 35-64 80.4% 86.2% 85.5% 59.9% 24.2%
Women 65+ 65.1% 782% 67.4% 40.0% 16.7%

Source: RADAR °© 110, September 2011 © Copyright Arbitron (Monday-Sunday 24-Hour

Weekly Cume Estimates for Dayparts)
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Daily Media Reach

In a Nielsen analysis of data from the Council for Research Excellence Consumer Mapping
Study, broadcast Radio reached more than 77 percent of adults daily compared to 64% for
Web / Internet users, 35 percent for newspaper readers and 27 percent for magazine readers.
In total, more than 90 percent of adults in the study were exposed to some form of audio
media.

The $3.5 million landmark study was conducted in 2008 and used direct real-time observation
methods to record the media behavior of participants in five major markets.

Daily Reach by Medium

In a Nielsen analysis of data from the Council for Research
Excellence Consumer Mapping Study, broadcast Radio reached
more than 77 percent of adults daily.

Television 95%
Radio 77%
Web / Internet (excluding email)  64%
Newspaper 35%
Magazine 27%

Nielsen analysis of a Council for Research Excellence (CRE) study, 2009
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Radio’s Reach Among African-Americans

While Radio as a medium reaches just about everyone in the American population, specific Radio stations are also highly
specialized niche vehicles. If your target is the African-American market, no other media offers the ability to reach like Radio.

Radio’s Reach Among African-Americans

Demo Age Weekly Reach Weekly Time Spent Listening Hrs:Min
Persons 12+ 93.5% 15:46
Persons 12-17 92.1% 10:52
Persons 18+ 93.6% 16:26
Persons 18-34 92.9% 14:26
Persons 25-54 95.1% 16:43
Persons 35-64 95.4% 16:45
Persons 65+ 88.6% 16:41
Men 12-17 90.9% 10:10
Men 18+ 93.3% 17:08
Men 18-34 91.2% 14:44
Men 25-54 94.3% 17:22
Men 35-64 95.4% 18:27
Men 65+ 90.3% 18:31
Women 12-17 93.4% 11:34
Women 18+ 94.0% 15:50
Women 18-34 94.7% 14:10
Women 25-54 95.8% 16:09
Women 35-64 95.4% 16:58
Women 65+ 87.4% 15:26

Source: RADAR © 110, September 2011 © Copyright Arbitron (Monday-Sunday 24-Hour
Weekly Cumes and Time Spent Listening Estimates)
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Radio’s Reach Among Hispanics

The Hispanic market is hot ... and Radio listening among Hispanics is hotter! To zero in on this most desirable consumer
segment, make sure Radio is a key component in your media mix.

Radio’s Reach Among Hispanics

Demo Age Weekly Reach Weekly Time Spent Listening Hrs:Min
Persons 12+ 95.3% 15:13
Persons 12-17 93.8% 10:00
Persons 18+ 95.5% 15:59
Persons 18-34 95.5% 14:32
Persons 25-54 96.4% 16:36
Persons 35-64 96.4% 17:22
Persons 65+ 91.2% 16:18
Men 12-17 92.1% 8:48
Men 18+ 95.6% 17:03
Men 18-34 95.1% 15:13
Men 25-54 [

Men 35-64 -

Men 65+ 93.3%

Women 12-17 95.6%

Women 18+ 95.5%

Women 18-34

Women 25-54

Women 35-64

Women 65+

Source: RADAR ® 110, September 2011 © Copyright Arbitron (Monday-Sunday 24-Hour
Weekly Cumes and Time Spent Listening Estimates)
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