RADIOCase study

Capital One

Objectives Solution
e (apital One’s campaign strategy and brand promise is e Katz Marketing Solutions worked with local radio
that Capital One offers customers “MORE.” stations to create a unique, city specific campaign
o More value via free ATM’s, free checking and offering listeners “More to Love” about their
higher than average checking interest. hometown.
¢ Inan effort to localize their national branding platform to e “More to Love” :60 vignettes included insider tips,
create more local relevance, Capital One partnered with hidden gems, little known secrets and local
Katz Marketing Solutions to create a consistent content- Capital One sponsored event information.

driven approach across 15 radio markets.

e Remind current customers of Capital One’s ongoing value
proposition.

e Increase new account acquisitions.

e Over 135 unique vignettes ran across 15 active
radio markets.

e Allvignettes ran first in pod during Morning Drive.

e Drive local relevance.

@ Washington DC | Exorcist Steps in
Georgetown

Results

e Based on the campaign’s success,
Capital One returned to Katz Marketing
Solutions in the next quarter to expand
on their “devastatingly local” efforts.

For more information contact Tammy Greenberg, SVP Business Development, tgreenberg@rab.com


https://www.rab.com/public/ncs/pdfs/CapitalOne-DC_stairs.mp3

