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RADIO RESEARCH YOU CAN USE:

CONSUMERSENGAGE
Radio is the most personal of media,
connecting with consumers one-on-one.

Radio listeners expect ads on “their” stations
to be more relevant than ads in other media.

Personal, relevant connections mean a more
emotional connection with listeners.

Radio ads are perceived as more directed
to listeners personally, with more honesty.

And that means more ad impact because Radio
listeners expect relevance, and are emotionally open.

FOR MORE INFORMATION,
VISIT THE RAEL SECTION ON RAB.COM OR RADIOADLAB.COM.


