
RADIO RESEARCH YOU CAN USE:

“IN THE MIX”RADIO
RESULTSIMPROVES

Brand recall increased 34% when
2 Radio ads replaced 1 of 2 TV ads.

#1 brand choice improved more
with Radio-mix than with TV
or newspaper alone.

Brand recall tripled
when Radio 

replaced 1 of 2
newspaper ads.

Message
recall is as
good or better
with Radio-mix
as with TV or
newspaper alone.

FOR MORE INFORMATION,
VISIT THE RAEL SECTION ON RAB.COM OR RADIOADLAB.COM.


