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Methodology

Who? General Population:

N=1554 Males age 18-54.
289 Past Week Sports Radio Users

When? December 2010

How? 20 minute onlinesurveyonKnowl edge Net wor ks o
probability-recruited research panel
Cooperation rate was 48% among assigned sample

What? Respondents answered a variety of questions about
overall device ownership and usage, downloading,
streaming, and OTA habits, and usage of sports and
ESPN Audio properties
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Issues

What Devices People Use to Listen to Audio
Where People Listen to These Devices
Why People Select Those Devices to Listen to Audio

How Much People Listen to Audio on Those Devices
What Are the Attitudes to Advertising on Audio
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General Audio/Radio:
Ownership and Usage
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Audio Devices Owned in Home

Ownership Among Total Men 18-54

100 93%
. )” 16% claim to have a
78% | Smartphone with
807 72% radio capability

64% 62%

i 8
60 4

Smartphone
40 - 35% \ Net (51%) /
23%
19% 18%
20 ~ 0
13% 10% .
6%  aw 3w
0 I I L 1
Desktop/ Clock  Basic Cell Home iPod or Portable Portable BlackBerry Android iPhone Other Satellite iPad, HD Internet
Laptop Radio Phone  Entertain- Other  Tabletop/ Handheld/ Smartphone Radio Galaxy, Radio Radio
Computer ment Portable Desktop Personal or Other
Radio MP3 Radio Radio Tablet
Device
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Devices Found in Car or Truck

Ownership Among Total Men 18-54

100 -
84%
80 -
60 -
50% among
3704 Men 18-24
401 34% among
100K+ income
19% ¢
20 -
3%
0 [ 1
AM/FM Radio iPod/Other MP3 Satellite Radio HD Radio
Receiver Player played Receiver Receiver

through vehicl eds
sound system
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Desktop or Laptop Computer

Portable Tabletop/Desktop Radio

Clock Radio

Radio in a Stereo or Entertainment System

Portable Handheld/Personal Radio

Satellite Radio (XM or Sirius) Receiver

Internet Radio Device like a Chumby One

HD Radio
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Device Ownership at Home/Car/Work
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AM/FM broadcast radio of any type

Desktop/laptop computer

Basic cell phone

IPod or other portable MP-3 player

Any Smartphone

Connection for iPod/other MP3 in car

Satellite radio (Sirius or XM) receiver for home/car/work

iPhone
iPad/Tablet
HD radio for your home or car
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Use at least once a week for Audio

100
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iPod/iPad/mobile

AM/FM radio

Computer

20

10 .
HD Radio

Satellite radio

Smartphone

Regular cell phone
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Terrestrial Radio Usage

Pl S SR R
. Knowledge
NETWORKS



Iypes ofiReceivers Usedin Past\Week

Radio in a car or truck

Clock radio

Radio built into a stereo or entertainment system

Portable desktop/tabletop radio

Portable handheld/personal radio

Radio receiver built into a cell or mobile phone

HD radio receiver of any type
Other type of radio not listed
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89%
26%
24%
19%
10%

5%
2%
2%
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on Terrestrial Radio

Music
News/Weather
Talk - General

Talk - Political

| 53%

Talk - Sports
Sports Play-By-Play

Sports Scores or Updates

19% are Past
Week Terrestrial
Sports Radio

Users
Sports Pre-Game/Post-Game D 6%
Religious D 5%
Educational/Self-Help ﬂ 1%
Other Type of Content Not Listed D 2%
0 2‘0 4‘0 60 86 160
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Frequency of Listening to OTA Sports

£0/
2% 110)7%)
A
. 21%0
\
33%

22%0

40%

50

44Y%0

19%

ONever Listen
4150

OListen Less than Once Week

BListen Once Week

OListen Daily
68%
48%
39%
5450 S4%
{ 1) ()

) y 0% ] 9% 9%
Sports scores Sports Radio program Sports Play-by-play Sports post-
and updates talk radio on team or pre-game coverage game show

league show
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Streamed and Downloaded
Audio Usage




Streamed/Download Incidence

Streamed Radio Downloaded
None
61% listen to 84%
full version
of program
Iypes ofiDevices Used Prent IypesiofibevicesiUsed Prent

Desktop PC 42% Desktop PC 34%
Laptop PC or netbook 42% Laptop PC or netbook 33%
iPod or other MP-3 player with WiFi access 14% iPod or other MP-3 player with WiFi access 29%
Smartphone other than an iPhone 14% Smartphone other than an iPhone 9%
iPhone 10% iPhone 7%
filnternet radi ©hamhy©Onei ce 6% i ke a | iPadorothertabletdevice 1%
iPad or other tablet device 2% Other type of device not listed 0%
Other type of device not listed 4%
I A B
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Types of Audio Content Listened To

Types of Streamed Types of Downloaded

Content Listened to Content Listened to
Music 19% 7%
Talk - General :l 4% 2%
News/Weather :| 4% 3%
Talk - Political [] 3% 2%
Talk - Sports :| 3% 4% are Past I 2% i
Week 3% are Past
Sports Play-By-Play ] 2% Sports 1% Week Sports
) L Downloaders
Sports Pre-Game/Post 1% Streamers 1%
Game !
Sports Scores or | 1% 1%
Updates
Religious | 1% 1%
Educational/Self-Help :l 2% 1%
Audio Book; or | 5o 0%
Magazines
Other Type of Content ] 204 l 20
Not Listed : : : : ‘ ‘ : : : : ‘
0 10 20 30 40 50 0 10 20 30 40 50
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ESPN Audio Usage
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0%

19%

22%
17% 0
9% 20% 8% 12%
6% A a) 5% A VA
T T T T T T T T T
On ESPN Simulcast on ESPN Streaming Clips or Any content ESPN Clipsor  Clips/Highlights  ESPN

Radio station ESPN Cable Deportes ESPN Radio  Highlights  from Deportes Podcast Highlights  from Deportes  Podcast

O Listen daily B Listen at least once aweek O Listen less than once aweek B Never listen
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Share of ESPN Listening
Share of Minutes on ESPN Properties

“ ﬁ

Another's
Home

Work 8%
5%

< . Car
37%

Mean minutes per
day among users =

86 mins
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Terrestrial + TV Simulcast
Terrestrial + Satellite
Terrestrial + Streaming
Terrestrial + Mobile
Terrestrial+ Deportes Radio

Terrestrial + Download

4.1%

4.1%

4.1%

4.1%

4.1%

0. 'R/

0%

1%

2%

3%

4%

5% 6% 7% 8%

‘ 0% Broadcast Reach B% Incremental ‘
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Terrestrial + TV Simulcast
Terrestrial + Satellite
Terrestrial + Streaming
Terrestrial + Mobile
Terrestrial + Deportes Radio

Terrestrial + Download
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10.1% 2.5%
10.1% 0. 788
10.1% 1.398
10.1% P-1%
10.1% 0.0%
10.1% 0.0%
0% 2‘% 4‘% 6% 8‘% 1(;% 12‘% 14‘%

‘ 0% Broadcast Reach

B % Incremental
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easons for selection
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Reasons for Terrestrial Sports Radio

Al can be in my ReasonsforTerrestriaI Prcnt
out, or just on t he|a¢ccessibility 37%
Confidence 34%
Nneasi er t o access atFaﬁqﬂ‘ié'rifyi me 0 8%
heasier to change stlationso
Audio Quality 4%
nwhat I am use t olCost 2%
Hardware 1%
canot al ways get |nt-ePrrOrér%r}]mmcgonnecti%omo
Reliabili 1%
I do not know what stgéal?netyd oOfr 2
ownl oaded 1| s. I k n o MDtherh a t radi o 9%s]|. 0
e f 1]
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Reasons for Satellite Sports Radio

Reasons for Satellite Prcnt

AnMore choices of game Progrém*fnin(j SR W S
hbetter receptl ome ot Audio 20%
ncl earer soundo
. _ Location 12%
ANati onal per spectliiviemn
" _ Commercials 10%
n | can get different [ NE] giaimies tate i did
may or may not be carried on Sat Listening 10%
commer ci al Radi oo Accessibility 304
Other 3%
Al mainly use Satellite Radi o when ot
fewer problems with loss of signal. However, when in town, | prefer
my | ocal broadcast radio station. | t
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Reasons for Streaming Sports

Reasons Streaming Sports Audio

Don't have access to a radio at the time 37%
To listen to a recent broadcast | missed 33%
Don't have access to the broadcast in the area I'm in 32%
It's only available online 17%
To listen to older broadcasts 16%
Bad radio reception at the time 10%
To try out a new program 6%
To listen to a recent broadcast over again 3%
Another reason not listed above 8%
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Reasons Downloading Sports Audio Prcnt
Tolisten to a recent broadeasLUSSCON 30X

To listen to a recent broadcastocLoUCiias 323

Dondét have acc I @4% t he ti
tos only available online 18%

To listen to older broadcasts 13%

Dondt have acc r @38d clast i n
Bad radio reception atthetime . 10%

To try out a new program ...y 8%

Another reason not listed above 3%
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Source of Information for Streamed and
Downloaded Programs

Friends or relatives

On-air mentions during regular radio
broadcast

iTunes

Local radio station website

Social networking site like Facebook or
MySpace

National radio network website

Website that hosts or sells content but is
not associated with program or network

Apps on phone or mobile device

Ads or mentions on related television
networks or Internet sites

Another type of site not listed
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Impact of Other Choices on
Terrestrial Radio
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Net Impact
60% -6%

60 -

40 -

22%
20 - 16%
O . - . . . - . . .
No differenceto listening  Listening to terrestrial Listening to terrestrial
to terrestrial less often more often
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hSometi mes |1 ve biroadt .

Inconvenient. The Internet
provides me with a download/
podcast that | can listen to later. o

nThere's always g

variety on the

Prefer
Internet
18%
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ARadio is readily available, and
easy to use I n my

NBroadcasts are e
radios are everywhere and simple
to use and reliab
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