


CLIENT OBJECTIVES 

VINTERACT WITH ATTENTIVE CONSUMERS 

VSELL PRODUCT (PHONE CASES, CHARGERS, ETC) 

VGET CONSUMERS TO SWITCH TO SPRINT 

VEXPAND VISIBILITY IN THE MARKET PLACE  

 



HARTFORDõS 3RD ANNUAL FOOD TRUCK FESTIVAL 
NOW IN ITõS THIRD YEAR, THE FESTIVAL IS SURE TO BE BIGGER AND BETTER!  JULY 6TH, 7TH, & 8TH, THE MORTENSEN RIVERFRONT PLAZA WILL BE TAKEN 

OVER WITH FOOD TRUCKS.  THE FESTIVAL WILL BE OPEN FROM 11A-8PM EACH DAY AND OFFER ACCESS TO DOZENS OF FOOD TRUCKS, BEER AND WINE, 

AND OF COURSE, ENTERTAINMENT!  CONNECTICON IS ALSO IN TOWN THE SAME WEEKEND SO THIS FESTIVAL IS SURE TO HAVE THOUSANDS OF GUESTS! 

PRIOR YEAR ATTENDANCE WAS 12,000+ OVER THURSDAY & FRIDAY, PLUS AN ADDITIONAL 12,000+ ON SATURDAY! 



EAT WELL AND DO GOOD 

RIVERFRONT RECAPTURE IS A PRIVATE, NON-PROFIT ORGANIZATION DEDICATED TO IMPROVING CENTRAL 

CONNECTICUTõS QUALITY OF LIFE AND URBAN VITALITY THROUGH CULTURAL EVENTS, ENTERTAINMENT, 

GROUP SPORTS AND RECREATION IN A WELCOMING ENVIRONMENT ALONG THE BANKS OF THE 

CONNECTICUT RIVER, AS WELL AS ONGOING EFFORTS TO PROTECT AND MAINTAIN THE RIVERFRONT AND 

MAKE MORE OF IT ACCESSIBLE TO THE PUBLIC. 

 

TO ACHIEVE THEIR GOAL OF IMPROVING QUALITY OF LIFE AND URBAN VITALITY, RIVERFRONT RECAPTURE 

WORKS TO CONNECT PEOPLE TO THE RIVER, GET THEM BACK IN TOUCH WITH NATURE WITHIN AN URBAN 

ENVIRONMENT, AND PROVIDE THEM WITH EXPERIENCES THEY MIGHT NOT OTHERWISE HAVE.  

 

FOR EVERY SPONSORSHIP SOLD, 40% GOES BACK TO RIVERFRONT RECAPTURE TO HELP THEM EXECUTE 

THEIR MISSION.  OVER THE PAST TWO YEARS, CBS AND ITS SPONSORS DONATED OVER $17,000 TO THE 

NON-PROFIT ORGANIZATION! 

 



CO ð PRESENTING SPONSORSHIP 
 

ON-AIR INCLUSION IN: 

Å160 name mention Promotional announcements as the presenting 

sponsor running 6/13 ð 7/6 (40 per station:  Hot 93.7, Lite 100.5, 

NewsTalk 1080, & 96.5 TIC) 

 

ON-LINE: 

ÅLogo on event page on www.wrch.com and www.riverfront.org 

ÅMinimum (1) Facebook and (1) Twitter post per station  

 

ON-SITE: 

Å10x20 Booth Space  

ÅAbility to have signage at booth 

Å2 banners at the event (to be supplied by CLIENT) 

ÅStage announcements at the event 

 

OTHER MEDIA: 

ÅInclusion in other media exposure including press releases, TV 

exposure, newspaper exposure, etc.  (ie:  Where the event is 

mentioned, CLIENT will be mentioned). 

 

INVESTMENT: 

$12,500 net 

http://www.wrch.com/
http://www.riverfront.org/


CLIENT RESULTS 

VLINES FORMED AT THE SPRINT SETUP 

VDIVERSE COMMUNITY TURN OUT PROVIDED PLENTY OF NEW 

  CUSTOMER INTERACTIONS 

VCONNECTICON (OUR COMICON) WAS GOING ON NEXT DOOR SO 

 SPRINT SAW MANY GAMERS COME TO THEIR SETUP 

VINTERACTED WITH THOUSANDS OF CONSUMERS  



CLIENT RESULTS 

Testimonial from the Sprint Activation Manager: 

òThis is one of the best events I have ever attended.  

There is such a positive, community vibe here.  We 

saw people from every walk of life and the best part 

was, they were all so happy to be here.ó 

 

 

 

That positive vibe he references is now  

associated with the Sprint brand! 




