
WHY PEOPLE 
TUNE IN

Highlights from Jacobs Media Techsurvey 2024 



Radio is easy and convenient
 

• 7 in 10 state broadcast radio is 

easiest to listen in car.

• 66% of surveyed adults tune in 

because broadcast radio is free

Source: Jacobs Media Techsurvey 2024  - Among those who listen to AM/FM radio, % who say this is a main reason they listen



Radio listeners tune in to stay connected to their community

22%

25%

30%

36%

36%

38%

Charitable/community events

Traffic

Weather

Informed in an emergency

Informed about the news

What's going on locally

Among those who listen to AM/FM radio, % who say this is a main reason they listen

Radio is local

Source: Jacobs Media Techsurvey  2024



Radio listeners tune in to help with their mood and for companionship.

30%

37%

45%

49%

55%

57%

Escape pressures of life

Get in a better mood

Keeps me company

Like to work with radio

Feel a connection with radio

In the habit of listening

Among those who listen to AM/FM radio, % who say this is a main reason they listen

Radio drives connections

Source: Jacobs Media Techsurvey  2024



Radio listeners tune in to engage with the content.
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30%
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57%
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On-demand programming

Win prizes

Sports

Music surprises

Discover new music/new artists

Enjoy talk shows

Music curation

Hear favorite song/artist

DJs/ Hosts/Show

Among those who listen to AM/FM radio, % who say this is a main reason they listen

Radio entertains

Source: Jacobs Media Techsurvey  2024



Among those who listen to AM/FM radio, % who say this is a main reason they listen

Adults tune in for many reasons
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work with 
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Source: Jacobs Media Techsurvey  2024
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