Delivering KPI's across categories better and in addition to other media



Radio dominates the funnel for

healthcare




Audio vs the rest

Digital audio ads drive 36% of potential patients to consider
a hospital — 34% say the ads help them trust a brand!

Digital Audio .
Radio TV (Streaming/ Internet Igternet Social Media OTT/CTV incl.
) earch SVOD
Podcasting)
AWARENESS 48% 44% 42% 37% 34% 32% 25%
CONSIDERATION 36% 35% 37% 31% 38% 28% 20%

CONVERSION

TRUST

Percentage of Ad-Exposed Consumers Impacted by Advertising

Source: Nielsen Commspoint Influence, Planning Insights, Channel Ranking, MRI Simmons, 2023; Campaigns similar to hospital/clinic; Metrics include reach and cost




Radio dominates the funnel for




Audio vs the rest

AWARENESS

CONSIDERATION

CONVERSION

LOYALTY

Radio ads drive 53% of listeners to try a telecom brand —

better than every compared media channel.

. Outdoor . . . . Internet . .
Radio TV Digital Display Digital Radio Social Media Search Online Video
57% 57% 53% 45% 40% 38% 34%
49% 50% 46% 41% 39% 40% 30%

Percentage of Ad-Exposed Consumers Impacted by Advertising

Source: Nielsen Commspoint Influence, Planning Insights, Channel Ranking, MRI Simmons, 2023, Campaigns similar to cellular service, home services: internet/cable; People in CA, IL, NNE, ME,

MN, NH, PA, TX, VT; Includes reach and costs




Radio dominates the funnel for

automotive




Audio vs the rest

Radio ads drive 45% of listeners to try an auto
brand —better than every compared media

channel.
Digital Audio .
Radio TV (Streaming/ Internet Social Media Ig;i::it OTT/S(\:/TOVDI nel.
Podcasting)
AWARENESS 51% 46% 45% 41% 37% 33% 29%
CONSIDERATION 40% 38% 38% 37% 32% 34% 23%

CONVERSION

LOYALTY

Percentage of Ad-Exposed Consumers Impacted by Advertising

Source: Nielsen Commspoint Influence, Planning Insights, Channel Ranking, MRI Simmons, 2023, Campaigns similar to passenger vehicles and trucks/SUVs




Radio dominates the funnel for

insurance




Audio vs the rest

AWARENESS

CONSIDERATION

CONVERSION

LOYALTY

Radio ads drive 45% of listeners to try an insurance brand

—Dbetter than every compared media channel.

Digital Audio

. . . . Internet OTT/CTV incl.
Radio TV (Stream|_ng/ Internet Social Media Search SVOD
Podcasting)
52% 47% 46% 40% 35% 34% 27%
40% 39% 40% 34% 30% 38% 22%

Percentage of Ad-Exposed Consumers Impacted by Advertising

Source: Nielsen Commspoint Influence, Planning Insights, Channel Ranking, MRI Simmons, 2023, Campaigns similar to home and car insurance




Radio dominates the funnel for




Audio vs the rest

Radio supermarket ads drive 42% of consumers to try a
brand —better than every compared media channel.

Radio TV Online Radio Podcast Internet Ads Online Video Ads
AWARENESS 48% 45% 42% 42% 35% 25%
CONSIDERATION 37% 37% 37% 36% 31% 21%

CONVERSION

LOYALTY

Percentage of Ad-Exposed Consumers Impacted by Advertising

Source: Nielsen Commspoint Influence, Planning Insights, Channel Ranking, MRI Simmons, 2023; Campaigns similar to Retail: Supermarket, Channel cost has been taken into consideration.
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