
 

 

 

Guardrails/criteria for RAB Partnership  

 

Each sponsorship opportunity must be reviewed and approved individually, case by case. This is 
to ensure that the Ad Council and the campaign sponsor, Huntsman Mental Health Institute both 
approve a station-secured advertiser.  

Below, please find both suggested sponsor industries for your consideration and business 
categories that have been deemed unacceptable for sponsorship.  

Anything outside of the suggested categories needs to be submitted to Ad Council for review. 

 

Suggested Categories – subject to review 

Salons/spas (no massage parlors) 

Gyms and studios (fitness studios) 

Pet supply stores 

Telcom (e.g, local wireless stores, etc.) 

Restaurants 

Insurance  

Automotive (dealerships, repair shops, car wash, detailing, etc) 

Legal services (subject to review on case-by-case basis) 

Lawn & Garden 

Home Improvement / Hardware stores 

Banks & Financial Services 

Retail outlets (subject to the restrictions below) 

Supermarkets & Grocery Stores (butchers, grocers, etc) 

 

 

 

 



 

 

Unacceptable for Sponsorship  

Pharmaceuticals  

Education (schools, colleges, review courses) 

Multi-level Marketing companies (MLMs)  

Vitamins, supplements, or other alternative health therapies or substances 

DUI Law Firms and Attorney’s  

Nightclubs/bars 

Breweries & Vineyards 

Casinos  

Bail bondsmen 

Mental Health Providers / online therapy 

Gun Stores 

Liquor Stores 

Dispensaries (recreational drugs) 

Places of worship 

Political Organizations & Campaigns 

 


