
Voting Insights of Radio Listeners



Total U.S. Citizens Registered to Vote in 2020

231,593,000

73%

27%

Source: U.S. Census Bureau, Voting and Registration in the Election of November 2020, February 2022
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% of U.S. Registered Voters

By Age

Generational Population- Nationwide

Source: Claritas PRIZM Premier Segmentation and Pop Facts Demographics, 2022
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Source: U.S. Census Bureau, Voting and Registration in the Election of November 2020, February 2022
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71.0%

11.7%

10.6%

4.3%

2.4%



30% 26% 10% 14% 11% 9%

Source: Claritas BehaviorLink, Nielsen Scarborough
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Source: Claritas PRIZM Premier Segmentation, 
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THE 

INDEPENDENT 

Independents tend to fall within the ‘Family 

Life’ Lifestage class and are grouped within 

the  Accumulated Wealth and Mainstream 

Families Lifestage groups. 

Within Accumulated Wealth, the highest 

indexing Independent Segment is Segment 

5 – “Country Squires”

5 Country Squires –

Wealthy Older Family Mix

Age 45-64

Mostly Owners

Elite Income Producing Assets

Above Average Tech
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Source: Claritas PRIZM Premier Segmentation, Claritas Consumer Profiles, MRI and Nielsen Scarborough, 2022



Type of Local News Watched

By Ethnicity & Political Party Affiliation

Source: Claritas PRIZM Premier Segmentation and Nielsen Scarborough, 2022
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Radio

Internet

Television

Print

Media Use Quintiles

by Party Affiliation 

INDEPENDENT
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Top 5 Radio Format Profiles 

by Party Affiliation 

Country 
News/Talk/Information 
Classic Rock 
Contemporary Christian 
Active Rock 

Adult Contemporary 
Rhythmic Contemporary Hits
Alternative 
Urban Contemporary 
All Sports 

Classic Rock
Contemporary Christian
Country Music
Pop Contemporary Hit Radio
Sports

Source: Claritas PRIZM Premier Segmentation, Claritas Consumer Profiles, MRI and Nielsen Scarborough, 2022



• Whether you want to engage in a ‘Get Out the Vote’ campaign or focus messaging efforts, it is 

important to know more about who voters are, their values, behaviors and the key media channels to 

reach them

• Younger, more diverse populations- particularly Hispanics- who are typically less likely to vote have 

increased their voter participation in 2020. Nontraditional voting methods available due to the COVID-

19 pandemic, such as mail-in ballots or extended early voting have assisted in this increase

• Media channel preferences vary by demographics and behaviors of voters. Radio reaches 83.4% of 

all registered voters and is often used as a source of learning and to stay up to date.

Radio is a good source of learning

Radio is pure entertainment

Radio keeps me informed/up to date

Radio puts me in a good mood

Radio relaxes me

Benefits of Radio
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Radio gives me good ideas

Radio is a good source of learning


