
T H E  I N F I N I T E  D I A L    ©  2 0 2 3 E D I S O N  R E S E A R C H

#InfiniteDial



T H E  I N F I N I T E  D I A L    ©  2 0 2 3 E D I S O N  R E S E A R C H

#InfiniteDial

Study Overview

The Infinite Dial is the longest-running survey of 
digital media consumer behavior in America

The annual reports in this series have covered a 
wide range of digital media and topics since 1998

The Infinite Dial tracks mobile behaviors, internet 
audio, podcasting, social media, smart speakers and 
more
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Study Methodology

In January 2023, Edison Research conducted a national 
telephone survey of 1500 people aged 12 and older, using 
random digit dialing techniques to both cell phones and 
landlines

Survey offered in both English and Spanish 

Data weighted to national 12+ U.S. population figures

This report is based on weighted data for 265 Hispanic 
respondents and 217 African-American respondents
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82 82
86

Total Sample Hispanics African-Americans

Social Media Usage

%  U S I N G  S O C I A L  M E D I A

U . S .  P O P U L A T I O N  1 2 +
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Social Media Brand Awareness
U . S .  P O P U L A T I O N  1 2 +
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Social Media Brand Awareness (Hispanics)

96

92

93

86

86

63

48

34

13

4

Facebook

Instagram

TikTok

Twitter

Snapchat

Pinterest

LinkedIn

Discord

Truth Social

Mastodon

U . S .  P O P U L A T I O N  1 2 +

%  A W A R E  O F  S O C I A L  M E D I A  B R A N D
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Social Media Brand Awareness (African-Americans)
U . S .  P O P U L A T I O N  1 2 +
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Social Media Brand Usage
U . S .  P O P U L A T I O N  1 2 +
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Social Media Brand Usage (Hispanics)
U . S .  P O P U L A T I O N  1 2 +
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Social Media Brand Usage (African-Americans)
U . S .  P O P U L A T I O N  1 2 +
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Social Media Brand Used Most Often

O T H E R

B A S E :  U . S .  A G E  1 2 +  S O C I A L  M E D I A  U S E R S
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Monthly Online Audio Listening
U . S .  P O P U L A T I O N  1 2 +

%  L I S T E N E D  T O  O N L I N E  A U D I O  I N  L A S T  M O N T H

O N L I N E  A U D I O  =  L I S T E N I N G  T O  A M / F M  R A D I O  S T A T I O N S  O N L I N E  A N D / O R  
L I S T E N I N G  T O  S T R E A M E D  A U D I O  C O N T E N T  A V A I L A B L E  O N L Y  O N  T H E  I N T E R N E T

75 74

88

Total Sample Hispanics African-Americans
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Weekly Online Audio Listening
U . S .  P O P U L A T I O N  1 2 +

%  L I S T E N E D  T O  O N L I N E  A U D I O  I N  L A S T  W E E K

O N L I N E  A U D I O  =  L I S T E N I N G  T O  A M / F M  R A D I O  S T A T I O N S  O N L I N E  A N D / O R  
L I S T E N I N G  T O  S T R E A M E D  A U D I O  C O N T E N T  A V A I L A B L E  O N L Y  O N  T H E  I N T E R N E T

70 70
75

Total Sample Hispanics African-Americans
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Online Audio Brand Awareness
U . S .  P O P U L A T I O N  1 2 +

%  A W A R E  O F  O N L I N E  A U D I O  B R A N D

84

82

78

75

73

69

46

21

18

18

Pandora

Spotify

iHeartRadio

Apple Music

YouTube Music*

Amazon Music

SoundCloud

NPR One

Audacy

TuneIn Radio
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Online Audio Brand Awareness (Hispanics)
U . S .  P O P U L A T I O N  1 2 +

%  A W A R E  O F  A U D I O  B R A N D
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Online Audio Brand Awareness (African-Americans)
U . S .  P O P U L A T I O N  1 2 +

%  A W A R E  O F  A U D I O  B R A N D

89
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82

78

81

73
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27

18

18

Pandora

Spotify

iHeartRadio

Apple Music

YouTube Music*

Amazon Music

SoundCloud

NPR One

Audacy

TuneIn Radio
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Online Audio Brands Listened to in Last Month
U . S .  P O P U L A T I O N  1 2 +

%  L I S T E N E D  T O  A U D I O  B R A N D  I N  L A S T  M O N T H
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17

12

12

10

6

40

27

18

5

8

5

6

37

29

17

21

13
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14

Spotify

YouTube Music*

Pandora

Apple Music

Amazon Music

iHeartRadio

SoundCloud

Total
Hispanics
African-Americans
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Online Audio Brands Listened to in Last Week
U . S .  P O P U L A T I O N  1 2 +

%  L I S T E N E D  T O  A U D I O  B R A N D  I N  L A S T  W E E K

29

19

12

11

10

6

4

36

23

11

5

4

3

3

27

23

15

18

12

8

10

Spotify

YouTube Music*

Pandora

Apple Music

Amazon Music

iHeartRadio

SoundCloud

Total
Hispanics
African-Americans
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Online Audio Brand Used Most Often
B A S E :  U . S .  A G E  1 2 +  A N D  C U R R E N T L Y  E V E R  U S E  A N Y  O N L I N E  A U D I O  B R A N D

37

47

31

21

30

22

14

9

16

11

7

18

7

3

1

5

2

5

5

2

7

Total 12+

Hispanics

African-Americans

I H E A R T
R A D I O

A M A Z O N
M U S I C O T H E RP A N D O R AS P O T I F Y

A P P L E
M U S I C

Y O U T U B E
M U S I C
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Audio Sources Currently Ever Used in Car

73

53

38

37

29

20

73

63

42

36

27

14

62

63

38

47

25

22

AM/FM radio

Owned digital music

Podcasts

Online audio

CD player

SiriusXM

Total Sample
Hispanics
African-Americans

B A S E :  U . S .  A G E  1 8 +  A N D  H A S  D R I V E N / R I D D E N  I N  C A R  I N  L A S T  M O N T H

%  U S I N G  A U D I O  S O U R C E  I N  C A R
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42

42

32

22

27

31

12

11

13

11

6

10

8

9

10

5

5

4

Total Sample

Hispanics

African-Americans

Audio Source Used Most Often in Car

A M / F M  R A D I O O T H E R
O W N E D
M U S I C

O N L I N E
A U D I O S I R I U S X M P O D C A S T S

B A S E :  U . S .  A G E  1 8 + ,  D R I V E N / R I D D E N  I N  C A R  I N  L A S T  M O N T H ,  A N D  U S E  A N Y  A U D I O  S O U R C E  I N  C A R
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Online Audio Listening in Car Through a Cell Phone

%  E V E R  L I S T E N E D  T O  O N L I N E  A U D I O  I N  A  C A R  T H R O U G H  A  C E L L  P H O N E

U . S .  P O P U L A T I O N  1 2 +

53
47

55

Total Hispanics African-Americans
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Podcasting
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Podcasting Familiarity
U . S .  P O P U L A T I O N  1 2 +

%  F A M I L I A R  W I T H  P O D C A S T I N G

83

68

85

Total Sample Hispanics African-Americans
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Podcasting Listening
U . S .  P O P U L A T I O N  1 2 +

%  E V E R  L I S T E N E D  T O  A  P O D C A S T

64

50

70

Total Sample Hispanics African-Americans
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Monthly Podcast Listening
U . S .  P O P U L A T I O N  1 2 +

%  L I S T E N E D  T O  A  P O D C A S T  I N  L A S T  M O N T H

42
34

45

Total Sample Hispanics African-Americans
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Weekly Podcast Listening
U . S .  P O P U L A T I O N  1 2 +

%  L I S T E N E D  T O  A  P O D C A S T  I N  L A S T  W E E K

31
25 28

Total Sample Hispanics African-Americans
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