


We use the power of
communications to tackle

the toughest issues facing
our country
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OUR TRACK RECORD ON CHANGING THE NARRATIVE

: !
Friends Don't Let A mind isa terrible
Friends Drive Drunk thing to waste.
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Create a society that is more
open, accepting and proactive
when it comes to mental health

We will change norms, address cultural barriers and
empower all individuals to identify and address
mental health issues in themselves and others



Mental Health Initiative Strategy

NORMALIZE EDUCATE

Improve people’s
understanding about

Reframe attitudes
and perceptions and
demonstrate the
importance of

how to check in with
themselves (or others)
and take supportive

steps for their mental
health.

prioritizing mental
health and seeking help.

CONNECT

Encourage people to

connect with culturally
specific resources.
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Love, Your Mind () HunTsman

60% of Adults cite having a mental health condition,
but less than half (43%) are getting help or treatment.

Goal

Reduce stigma and make taking care of mental health a priority



Love, Your Mind () HunTsman

Target Audience

Adults,18-44 who are struggling with their mental
health and hold attitudes and beliefs that may
discourage help-seeking behaviors.

Normalize Educate Connect



Love, Your Mind () HunTsman

The Problem

Our audience doesn't see the tangible value of caring
for their mental health

. &

Strategic Solution

Position mental health as their greatest asset for success



Love, Your Mind () HunTsman
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Love, Your M Mc[

Creative Content Review
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Integrated Campaign

Employers

Trusted Digital
Messengers Banners

Love,

Your /‘/\ml

Community
Engagement

Social

ove, Your Mind (») huntsman BN



Love, Your Mind Creative Across Platforms

Taking care
of you
takes care
of everyone.

Love,

Your Minc[

I see how hard you work.

Therapy isn’t just
for you. It also helps But make time for me
everyone who means | and see how much
. Find mental health resources
something to you. LoveYourMindToday.org further we can go.
Love,
Your Mmc( LOVE,
Your Mind
Find mental health resources at
‘;) HUNTSMAN %
MTNTAL HEALTH INETITUTE

LoveYourMindToday.org

PS. Find mental health resources

LoveYourMindToday.org (P cunpemns

@ HUNTSMAN %



Love, Your Mind Creative Across Platforms — In Language

Podemos lograrlo.
Respira.

Con Amor,

76 Mente

ConAmorTuMente.org

Cuidar de ti es

cuidar de todos. ,
La terapia no solo te

ayuda a ti, también

COH AmOl", aYUdaa lOS tuyos. Encuentra recursos de salud mental
ConAmorTuMente.org
Tu Mente o
®) HUNTSMAN Elsf
Con Amor,
76 Mente
Encuentra recursos de salud mental en .
%) HUNTSMAN
ConAmorTuMente.org 0 MENTAL HEALTH INSTITUTE COUNCIL
PD. Encuentra recursos de salud mental 2) HUNTSMAN
ConAmorTuMente.org O TR T3 BT @

®) HUNTSMAN %



%uc Mind AD COUNCIL CAMPAIGN WEBSITE (®)Hunisman

Love, Vo

{ . .
L Voo, M lvad Find resources Finding support
ove, Your /in- o suppor
} ﬂurﬁﬂlf or . Opening up to frisnds &
Home  Emotions & moods v  Lifechallenges v  Tipe & stories  Finding support v someone What is mental health? family

you love.

Tips & stories

Caring for your mind —
Only makeS you Stronger. Emotions & moods ~ - Storestomresipeaple

What is psychiatry? What i= therapy?

Taking care of your mind allows you to be your best self, Reflecting on Anger
your feelings and stressors can help you deal with whatever life throws Burnout

your way.

Grief & loss

Guilt Life challenges

Isolation

Sadness Chronic health issues & disabilities Relationship issues & breakups
Worry & panic

Go o “Emolions & moods”

Substance use Trauma

View all life challenges


https://loveyourmindtoday.org/
https://loveyourmindtoday.org/

CREATIVE ASSETS - AUDIO :30 & :60
SPONSORABLE SPOTS

{— ENGLISH

—

MultiFormat

RURAL

SPANISH

www.rab.com/loveyourmind




CREATIVE ASSETS - 35+ :05 and :10
PREAPPROVED GENERIC AND CATEGORY
SPECIFIC TAGS TO CHOOSE FROM

:05 SAMPLE TAG

:10 SAMPLE TAG

:10 SAMPLE TAG
CATEGORY
SPECIFIC

- TELECOM

ENGLISH

www.rab.com/loveyourmind




CREATIVE ASSETS - 35+ PREAPPROVED

GENERIC AND CATEGORY SPECIFIC TAGS TO
CHOOSE FROM

SPANISH

:05 SAMPLE TAG

:10 SAMPLE TAG

:10 SAMPLE TAG
CATEGORY
SPECIFIC

- GIMNASIOS

www.rab.com/loveyourmind



CREATIVE ASSETS-OVER 10:10/:15
SHORT FORM SCRIPTS TO CHOOSE FROM

ENGLISH

www.rab.com/loveyourmind

:10 SAMPLE

:15 SAMPLE




CREATIVE ASSETS-OVER 10:10/:15
SHORT FORM SCRIPTS TO CHOOSE FROM

SPANISH

:10 SAMPLE

:15 SAMPLE

www.rab.com/loveyourmind




CREATIVE ASSETS - LIVE READ COPY :30 & :60

ENGLISH

:30 SAMPLE

www.rab.com/loveyourmind



CREATIVE ASSETS - LIVE READ COPY :30 & :60

SPANISH

:30 SAMPLE

www.rab.com/loveyourmind



CREATIVE ASSETS - HOST/INFLUENCER TALK
POINTS

3B. TALKING POINTS :60

nd then.
ou're strugglin ourself, it's important to do
ing about it. y i > in your community or taking a deep
KE A BREATH HERE TO

répidamente.
g,
you get through a

financial

SPANISH )
and both are connected: not ) ] 2 : mental health
| health, and not
ental health.
ought to you by Huntsman Menta a stitute and the A
art ddress the proble u can much further.

uidar tu
cuidar tu salud fi

0 para cuando
e nos ayuda a manej

www.rab.com/loveyourmind SHAKe



CREATIVE ASSETS - SPONSORABLE DIGITAL

ENGLISH SPANISH

La terapia no solo te
ayuda a ti, también
ayudaa los tuyos.

Therapy isn’t just
for you. It also helps
everyone who means
something to you.

Multiple Unit
Sizes with Digital Love, | Con Amor,
Tracking Tags Youe Min T Mene

Conoce Més

Learn More

Encuentra recursos de salud mental en

HUNTSMAN
ConAmorTuMente.org @) s

Find mental health resources at
(.'.) HUNTSMAN [EYa]

GOUNGIL

LoveYourMindToday.org

www.rab.com/loveyourmind SHAKe



Why Guardrails?

Ad Council is a 501c3 not for profit

No commercialization of messaging

Pre-approval of categories, tags, liners and live announcer copy =
FASTEST ASSET APPROVAL

If customizing, adhering to guardrails minimizes approval time, and avoids
many revisions

MK (.'.) HUNTSMAN %
*¢ MENTAL HEALTH INSTITUTE




Guardrails

* Please review the list of approved categories provided by RAB.

* Please refer to the pre-approved tag, liners and live announcer copy provided by RAB for quick approvals.

* You may create a tag that is in support of the initiative so long as it does not create an ambiguity that can be

Interpreted as being tied to a business objective.

« The tag must not be of any commercial purpose or promotion.

« All final spots must be submitted for Ad Council records and archives.

« The brand name may not be associated with Ad Council and/or Huntsman Mental Health Institute within the recorded

tag.

* Anything outside the pre-approved copy must be submitted for approval.

www.rab.com/loveyourmind 6') HUNTSMAN



AUDIO
MILKSHAKE’S
ROLE




APPROVAL
FORM

0 00 00 0 0
00000

®
®

www.rab.com/loveyourmind



Approval Process

For non-pre-approved copy:

« Upon submission of your creative, Audio Milk Shake will do a first pass review and reply with feedback
within two (2) working days.

* Once you make necessary revisions and submit an updated asset, Ad Council and HMHI will do a
final review and confirm approval within three (3) working days.

 All final assets must be submitted for Ad Council’s records.

For pre-approved copy:

« Submission for approval is not necessary but all final assets must be submitted for Ad Council’'s
records. Please note, Ad Council can choose to review any submitted asset and reject if it does not
follow the provided guardrails.

nill @HUNTSMAN %




ONE STOP SOURCE TO HELP PROSPECT AND ACTIVATE YOUR CAMPAIGN AND LEAD WITH PURPOSE

RAB.COM/LOVEYOURMIND

The Pitch

Customizable presentation to
pitch the sponsorship opportunity
to your advertising prospects.

Creative Assets
Sponsorable creative in all forms
for radio stations including :30’s,

:60’s, Short Form, Live Read, Host
Talk Points and Digital.,

RADIO FACTS v FLANNING / BUYING ~ SALESTOOLS w CREATIVE v TRAINING v

Lead with Purpose

Mental Health Awareness

n partnership with the Ad Council, RAB members are invited to offer advertisers the opportunity to integrate

within a mental health awareness campaign developed by Huntsman Mental Health Institute and the Ad Council.

e o &2

ThePitch Categories to Pitch Guidelines

A Partnership with the Ad Coundil & Huntsman

www.rab.com/loveyourmind

Categories to Pitch

Pre-approved categories to pitch will
help with prospecting efforts.

Guardrails

MUST READ document due to the
sensitive issues and public service
nature of leading with purpose.

RAB
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