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Study Overview
• The Infinite Dial is the longest-running survey of 

digital media consumer behavior in America

• The annual reports in this series have covered a 
wide range of digital media and topics since 1998

• The Infinite Dial tracks mobile behaviors, internet 
audio, podcasting, social media, smart speakers 
and more
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Study Methodology
• In January 2025, Edison Research 

conducted a national survey of 5,020
people aged 12 and older

• Survey offered in both English and Spanish 

• Data weighted to national 12+ U.S. 
population figures

• N=1,006 telephone surveys
• N=4,014 online surveys
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Media &
Technology
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Smart TVs are now 
in three-quarters of 
American homes
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Audio Listening through Smart Speakers
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Social Media
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Social media reaches

of Americans, 
with clear divides in platform 
preference by generation
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Should social media be banned in the U.S. for anyone under 16?

48

46

51

41

52

52

45

58

Total 12+

Men

Women

Age 12-34

Age 35-54

Age 55+

Democrats

Republicans

T O T A L  U . S .  P O P U L A T I O N  1 2 +

%  S A Y I N G  Y E S



Almost half
of Americans
support banning social 
media for those under 16
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Online Audio



5 7
12

17 16 15
21 20 21

27 27
34

39
45 47

53
57

61 64 67 68 68
73 75 76 79

2000 '01 '02 '03 '04 '05 '06 '07 '08 '09 '10 '11 '12 '13 '14 '15 '16 '17 '18 '19 '20 '21 '22 '23 '24 2025

Monthly Online Audio Listening

O N L I N E  A U D I O  =  L I S T E N I N G  T O  A M / F M  R A D I O  S T A T I O N S  O N L I N E  A N D / O R  
L I S T E N I N G  T O  S T R E A M E D  A U D I O  C O N T E N T  A V A I L A B L E  O N L Y  O N  T H E  I N T E R N E T

Estimated

228 Million
%  L I S T E N E D  T O  O N L I N E  A U D I O  I N  L A S T  M O N T H

T O T A L  U . S .  P O P U L A T I O N  1 2 +



89 85

53

90
85

52

90 87

63

Age 12-34 Age 35-54 Age 55+

2023 2024 2025

O N L I N E  A U D I O  =  L I S T E N I N G  T O  A M / F M  R A D I O  S T A T I O N S  O N L I N E  A N D / O R  
L I S T E N I N G  T O  S T R E A M E D  A U D I O  C O N T E N T  A V A I L A B L E  O N L Y  O N  T H E  I N T E R N E T

%  L I S T E N E D  T O  O N L I N E  A U D I O  I N  L A S T  M O N T H

T O T A L  U . S .  P O P U L A T I O N  1 2 +

Monthly Online Audio Listening



of Americans (228 million) 
listen monthly

Online Audio 
reaches all-
time high:
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Online Audio Brands Listened to in Last Month
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Podcasting
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Service used most often to listen to podcasts
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Podcast Consumption Overview
T O T A L  U . S .  P O P U L A T I O N  1 2 +

Ever listened 
to a podcast 

but never 
watched

22%

Listened to 
and watched a 

podcast
48%

Ever watched 
a podcast but 
never listened

3%
Never listened 
to or watched 

a podcast
27%



48

9 11 12 12 14 12 15 17
21 24 26

32
37

41 38
42

47
55

2008 '09 '10 '11 '12 '13 '14 '15 '16 '17 '18 '19 '20 '21 '22 '23 '24 2025

Monthly Podcast Consumption

Estimated

158 Million

%  L I S T E N E D  T O  O R  W A T C H E D  A  P O D C A S T  I N  T H E  L A S T  M O N T H

T O T A L  U . S .  P O P U L A T I O N  1 2 +

Reported 
watching but 
not listening

2025: Listened to and/or watched podcasts



of Americans now 
monthly consumers

Podcasting 
achieves new 
heights:
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In-Car Media
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Audio Sources Currently Used in Car
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Observations

Podcast consumption is at an all-time high

Audio consumption for podcasts continues to 
grow, but podcasts using video are attracting 
more podcast consumers to the medium

Online audio adoption is at an all-time high
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Observations

Car audio is becoming increasingly digital

Social media usage continues to expand

Strong public support for social media regulation
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