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Study Overview

The Infinite Dial is the longest-running survey of
digital media consumer behavior in America

The annual reports in this series have covered a
wide range of digital media and topics since 1998

The Infinite Dial tracks mobile behaviors, internet
audio, podcasting, social media, smart speakers
and more
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Study Methodology

In January 2025, Edison Research conducted a
national survey of 5,020 people aged 12 and older

N=1,006 telephone surveys
N=4,014 online surveys

Survey offered in both English and Spanish

Data weighted to national 12+ U.S. population
figures

This report is based on 758 Hispanic respondents
and 604 African-American respondents
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Social Media Usage

TOTAL U.S. POPULATION 12+

% USING SOCIAL MEDIA

Total Sample Hispanics African-Americans
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Soclal Media Brand Awareness

TOTAL U.S. POPULATION 12+

% AWARE OF SOCIAL MEDIA BRAND

Facebook
Instagram
TikTok
Snapchat
X/Twitter
Pinterest
LinkedIn
Reddit

Threads
Discord

Truth Social

Mastodon
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Social Media Brand Awareness (Hispanics)

TOTAL U.S. POPULATION 12+

% AWARE OF SOCIAL MEDIA BRAND

Facebook
Instagram
TikTok
Snapchat
X/Twitter
Pinterest
LinkedIn
Reddit

Threads
Discord

Truth Social
Mastodon
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Social Media Brand Awareness (African-Americans)

TOTAL U.S. POPULATION 12+

% AWARE OF SOCIAL MEDIA BRAND

Facebook
Instagram
TikTok
Snapchat
X/Twitter
Pinterest
LinkedIn
Reddit

Threads
Discord

Truth Social

Mastodon
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Social Media Brand Usage

TOTAL U.S. POPULATION 12+

% CURRENTLY USE SOCIAL MEDIA BRAND

Facebook
Instagram
TikTok
Pinterest
LinkedIn
Snapchat ‘))‘»}}'////, ‘
. a, ), |
Discord :
Threads g

Bluesky - 5

Truth Social . 3

1

Mastodon
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Social Media Brand Usage (Hispanics)

TOTAL U.S. POPULATION 12+

% CURRENTLY USE SOCIAL MEDIA BRAND

Facebook
Instagram
TikTok
Pinterest
LinkedIn
Snapchat
Reddit
X/Twitter
Discord
Threads
Bluesky
Truth Social

Mastodon O
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Social Media Brand Usage (African-Americans)

TOTAL U.S. POPULATION 12+

% CURRENTLY USE SOCIAL MEDIA BRAND

Facebook
Instagram
TikTok
Pinterest
LinkedIn
Snapchat
Reddit
X/Twitter

Discord

Threads

Bluesky - 4

Truth Social . 3
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Social Media Brand Used Most Often

BASE: U.S. 12+ SOCIAL MEDIA USERS

>
@ & @ OTHER 7'1‘ DEoRi

Total 12+ 19 14 S 4| 8

Hispanics

African-Americans
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Monthly Online Audio Listening

TOTAL U.S. POPULATION 12+

% LISTENED TO ONLINE AUDIO IN THE LAST MONTH

Total Sample Hispanics African-Americans
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Weekly Online Audio Listening

TOTAL U.S. POPULATION 12+

% LISTENED TO ONLINE AUDIO IN THE LAST WEEK

Total Sample Hispanics African-Americans
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Online Audio Brand Awareness

TOTAL U.S. POPULATION 12+

% AWARE OF ONLINE AUDIO BRAND

Spotify
Pandora | e
Apple Music. | 77
Amazon Music | 77
YouTube Music* | 77
iHeartRadio | " 76

SoundCloud

NPR One

Tuneln Radio

*ASKED AS: “YOUTUBE MUSIC, THE STREAMING MUSIC SERVICE FROM YOUTUBE”
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Online Audio Brand Awareness (Hispanics)

TOTAL U.S. POPULATION 12+

% AWARE OF ONLINE AUDIO BRAND

ses [~
Pandora |, 5
Apple Music |, 5
Amazon Music - [, /-
YouTube Music* |, 53

IHeartRadio
SoundCloud

NPR One

Tuneln Radio

*ASKED AS: “YOUTUBE MUSIC, THE STREAMING MUSIC SERVICE FROM YOUTUBE”
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Online Audio Brand Awareness (African-Americans)

TOTAL U.S. POPULATION 12+

% AWARE OF ONLINE AUDIO BRAND

Spotify

Pandora

Apple Music
Amazon Music
YouTube Music*
IHeartRadio
SoundCloud
NPR One

Audacy

Tuneln Radio [ NEG 16

*ASKED AS: “YOUTUBE MUSIC, THE STREAMING MUSIC SERVICE FROM YOUTUBE”
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Online Audio Brands Listened to In Last Month

TOTAL U.S. POPULATION 12+

% LISTENED TO ONLINE AUDIO BRAND IN THE LAST MONTH

Spotify
YouTube Music*

Pandora

Apple Music

Amazon Music

m Total
IHeartRadio B Hispanics

m African-Americans
SoundCloud

12

*ASKED AS: “YOUTUBE MUSIC, THE STREAMING MUSIC SERVICE FROM YOUTUBE”
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Online Audio Brands Listened to In Last Week

TOTAL U.S. POPULATION 12+

% LISTENED TO ONLINE AUDIO BRAND IN THE LAST WEEK

Spotify
YouTube Music*

Pandora

Apple Music

Amazon Music

| | m Total
IHeartRadio m Hispanics

m African-Americans
SoundCloud

*ASKED AS: “YOUTUBE MUSIC, THE STREAMING MUSIC SERVICE FROM YOUTUBE”
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Online Audio Brand Used Most Often

BASE: U.S. 12+ ONLINE AUDIO USERS

YOUTUBE APPLE AMAZON [HEART
SPOTIFY MUSIC MUSIC PANDORA  MUSIC RADIO OTHER

Total 12+ 54 21 15 3 o

Hispanics

African-Americans
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Ever Consumed a Podcast

TOTAL U.S. POPULATION 12+

% EVER LISTENED TO OR WATCHED A PODCAST

Reported Reported 30
watching but watching but
_—"not listening /1 _—"not listening

Total Sample Hispanics African-Americans
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Ever Consumed a Podcast

TOTAL U.S. POPULATION 12+

% EVER LISTENED TO OR WATCHED A PODCAST

m Total Sample mHispanics mAfrican-Americans

78 80
73
70 68 71
64
I 51 | I
Listened to a podcast Watched a podcast Listened to/watched
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Monthly Podcast Consumption

TOTAL U.S. POPULATION 12+

% LISTENED TO OR WATCHED A PODCAST IN THE LAST MONTH

Reported
watching but Repor_ted -
55 _——not listening WatC_hlng_bUt
51 _—not listening —__8
Total Sample Hispanics African-Americans
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Monthly Podcast Consumption

TOTAL U.S. POPULATION 12+

% LISTENED TO OR WATCHED A PODCAST IN THE LAST MONTH

m Total Sample m®mHispanics ® African-Americans

55 - o8
48 45 48 45
I I I 3I7 | I
Listened to a podcast Watched a podcast Listened to/watched
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Weekly Podcast Consumption

TOTAL U.S. POPULATION 12+

% LISTENED TO OR WATCHED A PODCAST IN THE LAST WEEK

Reported . .
watching but epor_ -
40 _—not listening 37 vvatc_hlng_but 41
_—"not listening
Total Sample Hispanics African-Americans
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Weekly Podcast Consumption

TOTAL U.S. POPULATION 12+

% LISTENED TO OR WATCHED A PODCAST IN THE LAST WEEK

m Total Sample mHispanics m African-Americans

40 41
37
35 37 35 37
l l l i | l I
Listened to a podcast Watched a podcast Listened to/watched
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Have Automotive Phone Integration Systems in Primary Vehicle

BASE: U.S. 18+ WHO HAS DRIVEN/RIDDEN IN CAR LAST MONTH

% HAVE SYSTEM IN PRIMARY VEHICLE

Android Auto |G 21 m Total Sample
I 24 m Hispanics

m African-Americans

- 40
Have either system [
I 7
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Use Automotive Phone Integration Systems in Primary Vehicle

BASE: U.S. 18+ WHO HAS DRIVEN/RIDDEN IN CAR LAST MONTH

% CURRENTLY EVER USE SYSTEM

Android Auto [N 13

_ 15 m Total Sample

m Hispanics
m African-Americans

0000 Ex
Use either system - | 30
I, -
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Audio Sources Currently Used in Car

BASE: U.S. 18+ WHO HAS DRIVEN/RIDDEN IN CAR LAST MONTH

% CURRENTLY USE AUDIO SOURCE IN PRIMARY CAR

AM/FM radio
Online audio
Podcasts
SiriusXm

CDs

Apple CarPlay m Total Sample

m Hispanics

MP3 digital audio files m African-Americans

Android Auto
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Audio Source Used Most Often In Car

BASE: U.S. 18+ WHO HAS DRIVEN/RIDDEN IN CAR LAST MONTH

AM/FM ONLINE
RADIO AUDIO

SIRIUSXM PODCASTS OTHER

Total 18+ 24 14 3 10

Hispanics

African-Americans
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