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Study Overview

• The Infinite Dial is the longest-running survey of 

digital media consumer behavior in America

• The annual reports in this series have covered a 

wide range of digital media and topics since 1998

• The Infinite Dial tracks mobile behaviors, internet 

audio, podcasting, social media, smart speakers 

and more



Study Methodology

• In January 2025, Edison Research conducted a 

national survey of 5,020 people aged 12 and older

• Survey offered in both English and Spanish 

• Data weighted to national 12+ U.S. population 

figures

• This report is based on 758 Hispanic respondents 

and 604 African-American respondents

• N=1,006 telephone surveys

• N=4,014 online surveys



#InfiniteDial

T H E  I N F I N I T E  D I A L  ©  2 0 2 5 E D I S O N  R E S E A R C H

Social Media



Social Media Usage
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Online Audio



Monthly Online Audio Listening
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Online Audio Brands Listened to in Last Month
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Online Audio Brands Listened to in Last Week
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Podcasting
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In-Car Media



28

19

40

31

21

44

33

24

47

Apple CarPlay

Android Auto

Have either system

Total Sample

Hispanics

African-Americans

Have Automotive Phone Integration Systems in Primary Vehicle

%  H A V E  S Y S T E M  I N  P R I M A R Y  V E H I C L E

B A S E :  U . S .  1 8 +  W H O  H A S  D R I V E N / R I D D E N  I N  C A R  L A S T  M O N T H



22

13

33

26

13

36

24

15

37

Apple CarPlay

Android Auto

Use either system

Total Sample

Hispanics

African-Americans

Use Automotive Phone Integration Systems in Primary Vehicle

%  C U R R E N T L Y  E V E R  U S E  S Y S T E M

B A S E :  U . S .  1 8 +  W H O  H A S  D R I V E N / R I D D E N  I N  C A R  L A S T  M O N T H



Audio Sources Currently Used in Car
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