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Three Approaches
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NATIONAL COUNCIL OF
F NONPROFITS
National voice. State focus. Local impact.

Nonprofit
Impact Matters:

How America’s Charitable Nonprofits Strengthen
Communities and Improve Lives
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31 A Call to Action:
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https://www.nonprofitimpactmatters.org/
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Nonprofit

Missions Matter

Nonprofits are where Americans
come together to solve problems.

Nonprofits are promoters
of civic engagement.

Nonprofits are building
blocks of democracy.

Nonprofits are laboratories
where people learn leadership.

Nonprofits are
economic engines.

Copyright 2019 National Council of Nonprofits | www.NonprofitimpactMatters.org
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Baseline: Scale of the sector
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COMMUNITY Employees Board members Donors who care
& volunteers

Copyright 2019 National Council of Nonprofits | www.NonprofitimpactMatters.org

Collectively,
nonprofits are the
nation’s third largest
private employer




NONPROFITS ARE
ECONOMIC ENGINES

£, Nonprofits employ 12.3
<=7 million people

ala Nonprofit payrolls exceed
A most other U.S. industries

2 Nonprofits consume goods
N - -
{.Q.w and services that create jobs

Nonprofits spend nearly
=% $1 trillion annually

Eﬁ % Nonprofits attract other
|

National iti
n s employers to communities
Nonprofits 9
9
(] (] (] (]
Baseline: Size of organizations
501(c)(3) Charitable Nonprofits by Size
(excluding private foundations)
55%—990-N or no expenses reported
Most charitable nonprofits
~20%—Up to $100K are relatively small:
- 8%—S$100K-$250K
= 97% have budgets of less
Teslh CS i than $5 million annually
- 4%—$500K-$1M
= 92% operate with less than
—5%—$1M-$5M $1 million per year
1%—$5M-$10M
= 88% spend less than
2%—Greater than $10M $500,000 annually for
Cogyright 2019 National Council of Monprafits | waw. MenprofitmpactMatters.org their work
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Revenue Sources for Charitable Nonprofits

Other

Corporations

Bequests

Foundations

Individuals

Government Grants/Contracts

Private Fees for Services

0%

The entire nonprofit sector
earns more than 80% of its
revenue via private fees for
services and performing
government grants and
contracts (although each
individual nonprofit has its
own revenue mix—there is
no standard one-size-fits-all).

10% 20% 30% 40% 50% 60%
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Nonprofits improve the lives of individuals,

N o n p rofits add vitality to American communities,

contribute to local and national economies,

Fa Ce Cha I |engeS and enhance the overall health of our

pre-P

democracy. But the ability of nonprofits to
T

> F— - continue doing so faces challenges.
.

MANY NONPROFITS STRAIN TO
MEET INCREASING PUBLIC NEEDS.

POLICY PROPOSALS AT ALL LEVELS
OF GOVERNMENT THREATEN THE
WORK OF ALL NONPROFITS.

WORRISOME TRENDS HAVE
BEEN DEVELOPING REGARDING
CHARITABLE GIVING.

THERE IS A CONTINUED LACK OF
DIVERSITY, EQUITY, AND INCLUSION.

12
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Nonprofit

Missions Matter

Nonprofits are where Americans
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Nonprofit Missions
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S\ THE SUNSHINE i
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Nonprofit Missions:
Helping Individuals - Protect the Young

Protecting Childran, Strangthening Familias

ﬂ T GulfCoast
N ) CHILDREN'S ADVOCACY CENTER

L

Child Care

Health

Prenatal Care
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Nonprofit Missions:
Helping Individuals - Feed the Body

TREASURE COAST

FOOD BANK ~
L= =Second Harvest A

\Q FOOD BANK
OF CENTRAL FLORIDA

FeedHopeNow.org

£igh+ing kunger. éee&mg hore
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Nonprofit Missions:
Helping Individuals - Protect Rights

COAST TO COAST

CEGAL
NP é&:aCAIR ?W%

FLORIDA

ﬁ! Americans for A\
Immlgrant Justlce O

erly Florida In 1t Advocacy Center (FIAC) Diga_bi_]_ity_Rjg]’_]tS
i .

I_ O R | D A Advocacy. Equality. Dignity.

A\
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Nonprofit Missions:
Helping Individuals - Protect the Body

h °
Ty Habitat
! for Humanity”
of Hillsborough County
Florida Inc.

Florida Storms
f i | > GoogiPloy

Florida Public Radio

-
FmDv Emergency Network

=~
/fﬂal\\ Flarida Cagktion Againe? Damestic Viaknze
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Nonprofit Missions:
Helping Individuals > Exercise the Body

r.ﬂ'F ﬁﬁ.‘
¢’

Special eliminating racism
Olympics  empowering women

ywca

IS
&
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Nonprofit Missions:
Helping Individuals > Feed the Mind

:ami chil -
Florid ‘@ v d.ran,s museu™
orida ogine » cr
K Cultural
A’ﬂlance ﬁLORIDA
FBALLET

SCHOOL

SPOTLIGHT ;rf'"
ROLLINS
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Nonprofit Missions:
Helping Individuals > Nurture the Soul

*@30
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Nonprofit Missions:
Helping Individuals > Protect Nature

W82 Audubon
of Southwest Florida
S I E h RA Protecting Nature... For People Too.

FLORIDA CHAPTER .

CONSERVATION TRUST

FLORIDA
Environment Animals

23
Nonprofit Missions:
Helping Individuals - Console and Rest
FLORIDA
& SUPP DRT‘
HOSPICE: Every Day I A Gift
24
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National
Council of
Nonprofits

HANO

Stay Informed https://www.councilofnonprofits.org

v Sign up for our free newsletters
(councilofnonprofits.org/connect)

= Nonprofit Advocacy Updates
= Nonprofit Knowledge Monthly

https://www.nonprofitimpactmatters.org/
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Think you know everything about charitable nonprofits? Think again!

NONPROFIT IMPACT MATTERS

Online Interactive

— https://www.nonprofitimpactmatters.org/
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Three Approaches

Direct

Indirect

Blended
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Questions? Ideas? Reflections?

RADIO
ADVERTISING
BUREAU
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