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About Provoke Insights
Innovative Research. Strategic Branding. Proven Results.
Transforming Insights into Brand Success 
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BRANDING & POSITIONING

AD EFFECTIVENESSS & TESTING 

THOUGHT LEADERSHIP & CONTENT MARKETING

Branding ● Brand Differentiation● Positioning ●  Brand 

Tracking● Segmentation ● Personas ● Brand Equity ● 

Brand Ideation

Ad Pre-Testing ● Ad Tracking ● Media Testing ● 

Channel Optimization ● Message Testing ● Brand Lift

AD TESTING & EFFECTIVENESS 

Research for Press ● Social Media ● Blogs ● Sales 

Collateral ● Videos ● Emails ● SEO ● Landing Pages

OUR SPECIALITIES 
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Only 4% of Total Media Ad Spend is 

Expected to be Allocated to US Radio + 
Digital Audio Services in 2025.

Spend is expected to be up 1.53% from 2024. 
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eMarketer, Total Media Spend  2024-2028



But We Know Radio Moves the 
Needle… 

44% of Americans listen to radio weekly

50% of Listeners believe brands can build genuine connections with their customers on 

Radio

48% of Radio Listeners trust radio on-air personality when it comes to product 

recommendations
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Provoke Insights Brand Equity Survey Fall 2024. 



Why Research Works in Radio 

Advertising 
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Advertisers Want 
to Know Who 
They are 
Reaching
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Brands are investing in 

media where they can 

precisely target their 
ideal customers.

Provide proof that your 

station reaches their core 
audience.



Position Your Radio Station as a 

Thought Leader 

Content Marketing 

Research 



One Study 
Many Uses:
Case Study Blog Entries

Articles

SlideShare

Infographic      

Microsites

eBooks
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Email/Newsletter 

Social Media

Dashboard 
SEO

https://provokeinsights.marketsight.com/app/ItemView.aspx?ID=1ad7deda-081a-4035-b1c4-ac560147baac
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28X
Generate revenue back 

from the investment of a 

single study 

The ROI is 
Proven

Customers Invest 

Where there is Proof
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Dashboard used on tablets, landing 

pages, white papers, sales collateral, SEO, 

and used at conferences.
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Provoke Insights & RAB Partnership
Exclusive Access to Provoke Insights’ Consumer & 

Radio Usage Research Across Key Industries

RAB.com →Sales tools→ Provoke Insights  

https://www.rab.com/secure/provoke/index.cfm?from=research

https://www.rab.com/secure/provoke/index.cfm?from=research
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Since 2021: Provoke Insights Delivers Industry-Specific Consumer 

Behavior Decks for Radio

This year’s decks are on furniture & grocery stores



Stations should partner with 

furniture retailers to create in-

store friends & family events.



Run social media contests 
and create joint events at 
store locations to drive 
foot traffic. 



Radio Listeners are 
shopping at different type 
of grocery stores. Host live 
broadcasts or events at 
various types of stores, 
offering both brand 
exposure and listener 
engagement.
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Radio Listeners are buying 
organic groceries. Partner 
with organic brands for 
sponsored recipe ideas, 
meal prep tips, or even 
giveaways of organic 
products.



Bi-Annual 
Provoke Insights Trends Reports 
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Any of These Reports Can Be 
Converted to a Radio Specific Report

1.Alcohol

2.Apparel

3.Beauty/Wellness

4.Children & Devices

5.Dynamic Pricing

6.Finance & The 

Economy

7.Furniture

8.Grocery

9.High Net-Worth

10.Health & Fitness

11.Hispanic Shopper

12.Optimism, Shopping 

& Personal Network

13.Restaurant

14.Travel

15.Workplace Dynamics
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Additional Fee



Set Your 
Clients 
Up for 
Success 
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Encourage Pre-Testing Concepts
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If an Ad is Bad- the Channel Cannot be Effective.



Creative 

Testing with 

Survey 

Research

Receive detailed commentary on what’s working in your 

creative and what’s not. 

The respondent clicks on all aspects that they think are positive 

and negative. Each person can provide open-ended 

feedback.

Provoke Insights has norms to compare the success of your 

initiatives.

Video testing Audio Testing 
Concept statements

I try to live my life and not think about my 

arthritis. But every time my pill or cream 
wears off, I’m reminded of the pain.

Finally, a topical pain reliever that lasts so 
long you may forget you have arthritis. 

With the most nerve-blocking medicine of 
any pain reliever, it stops pain transmission at 
the joints for 24 hours.
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Customer 
Profiles

Example of a Max Diff 

Question Example 

• A  trade-off analysis technique 

that determines which 

attributes directly influence 

sales.

• Predicts each possible 

combination’s response (there 
are 3.2 million possible 

combinations). 

• Shows the exact amount an 

attribute leads to sales

Example of a Max Diff 

Results Example

Optimizing Messaging with Max Diff



Prove Your 

ROI & Back 

It Up with 

Data
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Show Call to Action that Using Radio 
Works

29

Did the ad move the needle?



Benefits of Post Testing

• Determine whether the ad resonated with the 

target audience, reinforced brand awareness, 

and drove the intended message or call to 

action.

• Identify what worked and what didn’t, 

providing actionable insights to refine 

messaging, tone, and creative elements for 

future radio ads.

• Evaluate how well listeners remembered the 

ad, whether it influenced their perception of 

the brand, and if it improved consideration or 

purchase intent.

1

2
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Maximizing Impact 
in a Crowded 
Space 

• Numerous channels are competing for 
consumers’ attention

• Success requires setting clear KPIs and 
measuring performance effectively

• Whether aiming to boost web traffic or 
increase brand awareness, radio needs to 
show it delivers powerful results
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Thank You
info@provokeinsights.com 
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mailto:info@provokeinsights.com
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